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1.1 Sitemap Issues

W 690 urls in sitemap vs 1446
m HTML (2652) indexable pages

rengo.com/

Sitemap vs. Crawled Pages

B Pagesinsitemap 690
B Crawled pages 3,494
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1.2 URL Issues (buplicate URLs & Canonical missing)

m Both are accessible and both have no canonical tags

>> https://trengo.com/nl/
>> https://trengo.com/nl/

Organic Research: trengo.com/nl &

= s | =HL | XN | - Deevice: B2 Desktop ~ Date: Feb 6, 2022 v Currency: USD

Overview Positions Positlon Changes Competicers Pages Subdomaing

Keywords Traffic Traffic Cost Branded Traffic Non-Branded Traffic
3 00% - ﬂ 0.0% i 50 D03 0 0.0% 0 0.0%
Organic Keywords Trend

Top 3 10 1120 @ 2150 B 5100 B Total W Motes M 6M 1Y 2Y Al time

Database growth

Jan 12 Sep 12 May 13 Jan 14 Sep 14 May 15 Jan 16 Sep 16 May 17 Jan 18 Sep 18 May 159 Jan 20 Sep 20 May 21 Jan 32



m URL Issues - Long URLs 115 characters

Y Over 115 Characters - = & X Export
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https://talk.trengo.com/t/x2htkmg/send-buttonsactions-to-flowbeot-from-apl-connection-between-your-platform-and-flowbot

https://talk.trengo.com/t/x2hk8la/request-forchange-rfc-tab-so-that-anyone-within-your-organisation-can-request-improvements-from-the-admin

https://talk trengo.com/t/pBhttzx/adding-a-confirmation-to-the-flowbotehatbot-when-customers-add-emall addres s-after-business-hours

https://talk.trengo.com/t/x2hj8en/api-validation-for-phone-numbers-not-compatible-with-international-phone-numbers-creating-and-updating-c...

https://talk.trengo.com/t/83hjpdl/adaptive-urkin-live-chat-when-customer-navigates-to-another-product-during-the-conversation
https://talk.trengo.com/t'h7hga Bt/ display-a-the-linkinformation-from-face beok-in-tre ngo-when-a-user-clicks-the-whatsapp-button-in-a-post

https://talk.trengo.com/t/35hj8cs/case-sensitivity-of-emall-addresses-challenge-when-importing-contacts-via-api-to-gain-overview-of-profile-an..

https://help.trengo.com/en/articles/168948-22-connecting-the-whatsapp-business-apl-using-360dialog-official-business-partner
https.//help.trengo.com/en/2451 5-whatsapp-business/19925-whatsapp-business-via-our-preferred-business-partner-360dialog
https://help.trengo.com/en/articles/123962-website-widget-trans|ations-what-do-they-mean-and-which-features-are-related

https://talk trengo.com/t/y4hxmSj/comact-moments-regarding-the-same-emall-address-automatically-among-themselves-regar dliess-the-chan. ..

https://talk.trengo.com/t'm1hfe2g/when-writing-a-mes sage-would-like-to-see-the-edit-text-bar-inscreen-now-have-to-scrol-down
https://talk.trengo.com/t/35h60dh/please-do-not-hesitate-to-get-tickets-as-soon-as-they-become-visible-in-for-example-make-them-red-or-bold
https://talk.trengo.com/t/g9hmb6tw/statistics-closed-tickets-graph-doesnt-show-what-the-help-trengo-page-says-about-it
https://talk.trengo.com/t/60hyv7 g/ flowbot-should-send-conversation-to-chatbot-to-keep-customer-at-chatbot-to-decrease-people-work-hour
https://help.trengo.com/en/articles/137380-moving-over-from-a-different-whatsapp-business-partnerto-trengo-360dialog
https://talk.trengo.com/tY60hx7xv/add-an-option-for-coloer-blind-operators-to-change-the-colors-of-notifications-or-status ses
https://help.trengo.com/en/articles/166118-12-connecting-the-whatsapp-business-api-using-360dialog-official-business-partner
https://help.trengo.com/en/articles/1357 53-reach-out-to-customers-using-templates-with-our-business-partner-360dialog
https://help.trengo.com/en/articles/168948-connecting-the-whatsapp-business-apl-using-360dialog-official-business-partner-22
https://help.trengo.com/en/articles/135503-verify-your-facebook-business-account-to-get-access-to-unlimited-whatsapp-messages
https://help.trengo.com/en/articles/1661 18-connecting-the-whatsapp-business-apl-using-360dialog-official-business-partner-12

Gp/when-click-the-x-to-delete-contact-name-should-revert-to-original-phone-instead-of-blank



® URL Issues - Spaces

https.//trengo.com/en/resources/Webinar%20Tips%20and%20Tricks
https://trengo.com/en/integrations/WhatsApp%20Business
https://trengo.com/en/integrations/Facebook%20Messenger
https://trengo.com/nl/resources/Webinar®%20Tips%20and%20Tricks
https://trengo.com/nl/integrations/WhatsApp%20Business

https://trengo.com/nl/integrations/Facebook%20Messenger



m URLs not being used should be no index, redirected or canonical with
the actual page - duplicate URL exists

https://trengo.com/en/resources/Webinarks20Tips%20and%20Tricks
https://trengo.com/en/integrations/Twitter
https://trengo.com/en/integrations/Pipedrive
https://trengo.com/en/team/Operations
https://trengo.com/en/integrations/Asana
https://trengo.com/en/resources/WE-AP-Webinar
https://trengo.com/en/resources/Trengo-tips-tricks-the-website-widget
https://trengo.com/en/integrations/WhatsApp%20Business
https://trengo.com/nl/team/Operations
https://trengo.com/en/resources/Webinar-Rules
https://trengo.com/en/integrations/Facebook%20Messenger
https.//trengo.com/en/integrations/Telegram
https://trengo.com/en/integrations/WeChat
https://trengo.com/nl/resources/Webinar-Rules
https://trengo.com/en/cases/Volero
https://trengo.com/nlfintegrations/WeChat
https://trengo.com/nl/integrations/Asana
https://trengo.com/nlfintegrations/Telegram
https://trengo.com/en/cases/Jamani
https://trengo.com/en/cases/Nubikk
https://trengo.com/nl/resources/Trengo-tips-tricks-the-website-widget
https://trengo.com/nl/resources/Webinar®%20Tips%20and %20 Tricks
https://trengo.com/nl/integrations/Pipedrive
https://trengo.com/nlfintegrations/WhatsApp%20Business
https://trengo.com/nl/resources/WB-APl-Webinar
https://trengo.com/nl/integrations/Twitter
https://trengo.com/nlfintegrations/Facebook%20Messenger
https://trengo.com/nl/cases/Volero

29  https://trengo.com/nl/cases/Jamani

30 ps://trengo.com/nl/cases/Mubikk

7= - I R = S T - S B S

—- 4 a4 4 4 a4 a3 A A
W00 =] o e W R = O

BRER

BNRRE



1.3 Sitemap Issues

m Updated with Incorrect urls

~r L a-

b Wil L
<loc>https://trengo.com/nl</loc>
<changefreg>weekly</changefreg>
<priority>0.90</priority>

</url>

<loc>https://trengo.com/es/products/chatbots</loc>
<changefreqg>weekly</changefreg>
<priority>0.90</priority>
</url>
¥y<url>
<loc>https://trengo.com/blog/es/uncategorized-es/api-dm-instagram/</loc>
<changefreg>weekly</changefreg>
<priority=>0.90</priority>
</url>
¥Y<url>
<loc>https://trengo.com/es/products/email</loc>
<changefreqg>weekly</changefreg>
<priority>0.90</priority>
</url=>
¥Y<url>
<loc>https://trengo.com/es/products/voice</loc>
<changefreg>weekly</changefreg>
<priority>0.90</priority>
</url>
Y<url>
<loc>https://trengo.com/es/products/api</loc>
<changefreqg>weekly</changefreg>
<priority>0.90</priority>
</url>
¥y<url>
<loc>https://trengo.com/es/products/website-chat</loc>
<changefreg>weekly</changefreg>
<priority=0.90</priority>
</url>
v<url>
<loc>https://trengo.com/es/register</loc>
<changefreg>weekly</changefreg>
<priority=>0.90</priority>
</url>
y<url>
<loc>https://trengo.com/en/integrations/picger</loc>
<changefreg>weekly</changefreg>
<priority>0.90</priority>
</url>
vy<url>
<loc>https://trengo.com/en/integrations/lightspeed</loc>
<changefreqg>weekly</changefreg>
<priority>0.89</priority>
</url>
¥y<url>
<loc>https://trengo.com/blog/es/comunicacion/whatsapp-business-varios-usuarios/</loc>
<changefreg>weekly</changefreg>
<prigrite=0_89</prioritws>
/url=
vqurl>
<loc>https://trengo.com/nl/</loc>
<changefreg>weekly</changefreg>
{n;igiirxbglﬂgdcniigiitv)

</url>




1.3 Sitemap Issues

m Should be dynamically generated

= s & trengo.com/sitemap.xml

This XML file does not appear to have any style information associated with it. The document tree is shown below.

v<urlset xmlns="http://www.sitemaps.org/schemas/sitemap/0.9">
<|-- Generated by Netpeak Spider 3.10; https://netpeakscftware.com/spider -->
Yy<url>






1.4 Meta Tags Issues

m Title, H1, MetaDesc + Canonical

¥ Page Titles

All 3,148 100%
Missing 0 0%
Duplicate 302 9.59%
Over 60 Characters 381 12.1%
Below 30 Characters 346 10.99%
Over 561 Pixels 372 11.82%
Below 200 Pixels 275 B74%
Same as H1 155 4.92%
¥ Meta Description
All 3,148 100%
Missing 457 14.52%
Duplicate 196 6.23%
Over 155 Characters 480 15.25%
Below 70 Characters 163 5.18%
Over 1,011 Pixels 446 14.17%
Below 400 Pixels 155 4.92%
Multiple 0 0%
Canonical

Missing 1,069 33.94%



1.4 Meta Tags Issues (Cont..)

m Meta Tags Issues - Titles need improvements

- C ({i} TRV Ehttps://trengo.com/blog/products/

-:.'ducf',rpn: htm]l>
t lang="en-GB'

charset="UTF
name="vi .GHLDHL wi h=d dth, initial-scale=1">

¢ rel="profile" href 1/ 117>

t> (function{w,d,s,l,i){w[l]=w[1l]||[];w[l].push{{ 'gtm.start":
new Date().getTime(),event: ' 'gtm.js'});var f=d.getElementsByTagName(s)[0],
j=d.createElement(s),dl=1!="datalayer'?"&l="+1:"'"';j.async=true;j.src=
"https: / fvww. gmgl&tagm&nager com/gtm. jes?id="+i+dl; f. parentﬂod& insertBefore(j,f):
}) (window, document, 'script', 'datalayer', 'GTM=S5KFSQP4"');:</=zcript>

<meta name='robots' content='index, follow, max-image-preview:large, max-snippet:-1, max-video-preview:-1

ctitle>Product related<



1.5 Hreflang Issue

& = C @ view-source:https://trengo.com/enfintegrations
type html>
lang="&en en" class no-js">

Integrations | Trengo</title>
harset B">

device-width, initial-scale=1.0">

d475balbd53

The same annotation applies for homepages that dynamically alter their contents based on a user's perceived
geolocation or the Accept-Language headers. The x-default hreflang value signals to our algorithms that such a page
doesn't target a specific language or locale.

» Consider adding a fallback page for unmatched languages, especially on language/country selectors or auto-
redirecting homepages. Use the the Xsdefault value:
<link rel="alternate" href="https://example.com/" hreflang="x-default" />

m https://developers.google.com/search/docs/advanced/crawling/localized-versions

m https://developers.google.com/search/blog/2013/04/x-dfault-hreflang-for-international-pages



Metas
WWW www.trengo.com

Customer

St



1.6 Page Experience Issues

&« > & @ trengo.comjnl

B ¢
imensions: Mot... b 1 : ’ £ . Mat

Performance Accessibility Bast
Producten Practices
Oplossingen

Tarieven

Resources 73

Performance

Doruk
Hi there!

Are you ready to get started with
Trengo?

vhentful Paint

Total Biocking Time

280 ms

Langest Contentful Paint Cumulative Layout Shift




1.6 Page Experience Issues (Cont..)

= » @ trengo.comfen)

Dimensions: Mot... ¥ 360

@ E&D-
© O O
Best

Performance Accessibility

Delight your
customers on their

favorite channels °c
76

Discover Trengo, the omnichannel
customens on their
fovorite chamnels

communication platform that unifies
all messaging channels into one
single view. Make customer
communication easy.

Performance

First Contentful Paint Time to interactive

Total Blocking Time

0 ms

Largest Contentful Paint ® Cumulative Layout Shift




1.7 Content Duplication

R =Tk - - - < U

B P = = = =3 =3 =3
= O O 0~ o

https.//help.trengo.com/en/articles/135503-how-ta-verify-your-facebook-business-account

https://help.trengo.com/en/articles/135503-verify-your-facebook-business-account-to-get-access-to-unlimited-whatsapp-...

https.//help.trengo.com/en/articles/69467-limitations-of-the-whatsapp-business-api
https://help.trengo.com/en/articles/69467-limitations-of-the-whatsapp-api

https.//help.trengo.com/en/articles/168948-connecting-the-whatsapp-business-apl-using-360dialog-official-business-part...
https://help.trengo.com/en/articles/168948-22-connecting-the-whatsapp-business-api-using-360dialog-officlal-business-p...

https.//help.trengo.com/en/articles/ 1357 53-reach-out-to-customers-using-templates-with-our-business-partner
https://help.trengo.com/en/articles/135753-whatsapp-templates-via-360dialog

https.//help.trengo.com/en/articles/ 1357 53-reach-out-to-customers-using-templates-with-our-business-partner-360dialog
https://help.trengo.com/en/articles/69482-connecting-whatsapp-business-using-twilio
https.//help.trengo.com/en/articles/ 6948 2-connecting-the-whatsapp-business-api-using-twilio
https://help.trengo.com/en/articles/135508-connect-whatsapp-business-with-trengo-via-messagebird
https.//help.trengo.com/en/articles/135508-connecting-the-whatsapp-business-api-using-messagebird

https://help.trengo.com/en/articles/1661 18-connecting-the-whatsapp-business-apl-using-360dialog-official-business-part...
https.//help.trengo.com/en/articles/166118-12-connecting-the-whatsapp-business-api-using-360dialog-official-business-p...

https://help.trengo.com/en/articles/6947 2-using-an-existing-number-forthe-whats app-business-api
https.//help.trengo.com/en/articles/6947 2-using-an-existing-number-for-whatsapp-business
https://help.trengo.com/en/articles/130108-statuses-of-my-whatsapp-business-api-channel
https.//help.trengo.com/en/articles/130108-statuses-of-my-whatsapp-business-channel
https://help.trengo.com/en/articles/6951 7-requesting-templates-via-our-business-partner
https.//help.trengo.com/en/articles/6951 7-whatsapp-templates-via-keyreply

Teel8c50e31bf3229994a67a16230696
Teel8c50e31bf3229994a67a16230696
371faadf4d1aedbdddda? d9cddead376
371 faadf4dlaedbdddda?d9cddead376
509bc160ed2e3225cfe084060569baba
509bc160ed2e3225cfe084060569baba
7394b9a86d7eb73c0556c4c5f56b077E
7394b9a86d7eb73c0556c4c5f56b077E
7394b9a86d7eb73c0556c4c 5560077 E
B6cb87544abdd4802476ccccef674b56
Bocb87544abdd4802476ccccef674b56
Bdaab%e5ab322d5fc0f772cf84aeecid
Bdaa59e5ab322d5fcOf772cfB4aeecto
b01ef7f17f802c96a13b6e68bdbad7i0
b01ef7f17f802c96a13b6e68bdbad7i0
ch23a2653ca285a0e1 385c%clbbSeed
cb23a2653ca285a0e1 385c%clbbSeed
f530014ee5092d61120cedade110535
f530014ee5092d61120cedade110535
fOc2904ee247b886cf05b33ab7 73209
fOc2904ee247b886cf05b33ab7 73200



1.8 Low Content pages

https://trengo.com/

External Security Response Codes URL Page Titles Meta Description Meta Keywords H1 H2 Content Images

¥ Low Content Pages - X Export (o]
Address Word Counta Indexability

ZUS  MIIPSY/NEIparengo.comyens sUUbs-customer-reedpacks 3UsY3-customer-sausracton-repors 3 Inaexaole
206 httpsy/ftrengo.com/en/resources/whatsapp-business-template 73 Indexable
207 https.ffgo.trengo.com/nlfecommerce-klantenservice-2021 73 Indexable
208 https.//developers.trengo.com, 73 Indexable
209 httpsiy/ftrengo.com/en/resources/manage-inbox 74 Indexable
210  https.f/trengo.coms/nlfresources/new-inbox 74 Indexable
2117 httpsy//trengo.com/en/resources/savetime-using-auto-replies 74 Indexable
212 https./fgotrengo.com/ecommerce-customerservice-2021 75 Indexable
212 httpsy/trengo.com/ni/resources/demo-video 75 Indexable
214 https.//trengo.com/en/resources/start-subscription 75 Indexable
215 httpsy/trengo.com/en/resources/new-inbox 77 Indexable
216 httpsiy//helptrengo.com/en/15662-social-media-channels/1 2432-twitter 77 Indexable
217  https:y//helptrengo.com/en/15557-automation/12367-rules 78 Indexable
218  httpsy//helptrengo.com/en/2451 5whatsapp-business/19935-whatsapp-templates 78 Indexable
219 https:y//helptrengo.com/en/2451 5-whatsapp-business/19930-whatsapp-business-via-othe... 81 Indexable
220 https:/Sfhelptrengo.com/en/15432-getting-started 82 Indexable
221  httpsy/ftrengo.com/en/resources/demo-video 83 Indexable
222 https.//trengo.com/ni/register 83 Indexable
223 https.//helptrengo.com/en/15557-automation/12387chatbot 84 Indexable
224 https:y/helptrengo.com/en/articles/6383 2-how-to-edit-labels 84 Indexable
225  httpsy/ftalk trengo . com/profile/m1hy0cv 84 Mon-Indexable
226 httpsy//helptrengo.com/en/articles/ 6417 7-how-can-i-change-my-email 85 Indexable
227  httpsyfShelparengo.com/en/articles/63952-how-to-un-publish-a-chatbot 85 Indexable
228 https://developers.trengo.com/docs/sending-messages 86 Indexable
229 https.//help.trengo.com/en/articles/63942-publishing-your-chatbot 86 Indexable
230 https:/ftrengo.com/blogfauthor/d-dokictrengo-comy/ 86 Indexable

https://talk trengo.com/tags 86 Mon-Indexable
tpsy//trengo.comy/blogfauthor/itsjarachtsanstrengo-com, 87 Indexable



1.9 Backlinks

Getting max backlinks from our own site
redirecting back to us

Suspicious
Authority Score Referring Domains
52 1 .5 K <1%
Backlinks
@ 27.6K s
]
AS Root Domain f Category Backlinks = Country / IP First Seen Last Seen

36w trengohelp.com 3,999 . 3127.141,143 18 Apr'21 2h ago



1.9 Backlinks (Cont..)

Two many backlinks from same welbsite

23w

44 ~

ultramarxl.com

gearbooker.com
Computers & Electronics 9 more

2,301

1,420

3.127.141.143

172.67.133.246



1.9 Backlinks (Cont..)

Referring IP should be unigue and from target country + related to
your existing keywords

Referring IPs 1 - 100 (1,547)

Country [/ IP Domains = Backlinks
- 3127.141.143 115 8,929
= 107.180.32.152 65 179

184.168.97.86 60 637

' 184.168.113.203 54 185
= 5.22.248.122 20 23
== 157.90.234.136 18 18

== 213.202.241.219 18 33



1.9 Backlinks (Cont..)

Referring Domains should be targeted from our target locations

Top Countries

Country Referring Domains =
E= United States of America ( ) 50% 774
= Germany ; , 14% 209
@= Singapore =1 9% 142
== Netherlands == 8% 128

i} France a 2% 33



1.10 404 should always be
redirected to 30]1

Page not Found | Trengo ] 0 ] 3 15h ago
https://trengo.com/nl/careers/head-of-brand-and-communications

Page not Found | Trengo i 0 0 3 3d ago
https://trengo.com/nl/careers/customer-support-spanish

Page not found | Trengo 0 0 0 3 4d ago
https://ftrengo.com/nl/careers/content-marketing-manager

Page not found | Trengo 0 0 0 3 5d ago
https:/ftrengo.com/nl/careers/demand-generation-manager

Page not Found | Trengo 0 0 0 3 5d ago
https:/ftrengo.com/nlfcareers/account-executive

405 Mot Allowed 0 0 0 0 5d ago
https:/ftrengo.com/cdn-cgifrum

Page not Found | Trengo 0 0 0 3 6d ago
https:/ftrengo.com/en/themes/version2/assets/img/ficons/theme/fa-reply-all



02

S_EO Strategy



2.1 Questions

® \What revenue are we expecting to drive from SEQ?
® How we will measure return on investment?

® Do we want to increase website sales?

® Do we want to improve our brand image?

® Grow market share within specific audience segments?
(Small eCommerce Business)

Website Traffic

= How much traffic?
® Do we value traffic differently on a different page?

B Are we focused on demand Generation or Lead Generation?



2.2 Considerations

Consider SEO Scalability

> Bandwidth to meet your SEO content production goals

> Cross-departmental collaboration with web development, brand management,

product management and sales

Competitive analysis
Build topic clusters
Finding the right keywords
ldentify User Intent

Branded Vs Non Branded

Technical SEO Strategy
Content Strategy
On page Strategy

Promotional Strategy
(Backlinks & Mentions)

e e
¢ @-

OVERVIEW ~
Avg. Rankings

Ranking Ranges

RANKINGS ~
Keywords
Landing Pages

Keyword Groups

SERP FEATURES ~

Timeline
RESEARCH
TOOLS ~
SEARCH CONSOLE

s| Bulk Update

Campaign settings

SERP features

All

©

Trends



2.3 Quick Snapshot

Our strategy steps should be focused on

Improving Tech SEO

<Z > Indexability, Accessability, Sitemap fixes, URL Structure, HREF Lang Issues, Page

Experience Issues

Keyword Analysis
> |ldentify and add more keywords to be added to our website keywords database
> Why

Content & Backlinks Generation
> Improve existing or develop specific pages targeting those keywords

> Niche related backlinks
a. BERT Optimized anchors

Note: We should go for paid and free backlinks but our
SEO strategy should not be focused only on backlinks



2.4 Keyword Analysis

www.trengo.com

Keywords by Intent

| S
Intent Keywords Traffic
@ Informational 78.3% 3,884 2,059
® Navigational 5% 246 169

Commercial 8.2% 406 534
e Transactional T s5% 424 21

BE United States
== Metherlands

= India

= United Kingdom
B Spain

Bl Australia

Il Mexico

I+l Canada

M Indonesia

4.5K
2.4K
1.9K
882
588
537
456
455
425



2.4 Keyword Ana

Organic Research: trengo.com &

o US 45K | ERNLZAE | IEIN19K | . Dewice: o Deskbop w

|
1

Overview Positions = Position Changes Competitors Pages

Keywords

6 200%

a, |mru1u'x’

Exclude L

Exclude L

OrganicSearchf| + Acdcondiion

Eryword Clear all

flowbat =

whatsapp template message pricng -

klanterservice bol +

whaltsapp partner directory -

gmnichanrs] mbox -

bol partneriervice =

Eryword

URL

Date- Feb 8, 2022 v

Subdomains

w | | Containing

L Containing

Lt

7]

Currency: USD

v [ Advancediiters © [ x |

v | | renge
w | | Blag

: 7 = 7
: 10 =+ 10
I = 7
i =+ 7
0= 10
8 > 8

o8

s

ouda

o4

=0

<ol

m

Fis]

50

33

Fay

iz

CPC (USD)

104

Iysis (United States Traffic)

4 To Keyword Manager @ Mansge columns

URL

& belp trengecomfenfarticles 6411 T-the-anat.,. whot 7
& trengocomjen/pricestemplates [

= tréngocomiens

= Erengocomfenfwhatispp-budineis-patners [

& trengo.com/enffurctionsfomnichannel

& Relp trengo.comienfarticlesf 21520-connedt. . nbox ¢

y Export to PDF

& Exmpaort

Upd.

Jan 31

Feb 05

Feb 08

Jan 27

Jun 30



2.5 Keywor

Social customer service
Keyword Variations
Social customer care

Social customer relationship management Keywords

Social media customer service social commerce

: social commerce definition
Customer service software

what is social commerce

How to have good customer service on social media
social commerce examples

How companies use social media for customer service
‘ social commerce platform

How social computing improves customer service
View all 1,693 keywords

How can social media help customer service

Social customer service platform

Customer support and social media
Customer service through social media

How social computing improves customer service

Social computing increases the need for customer
Service

Keywords: 12 Total valume: 1,880 Average KD: 58.67%

1,7K Total volume: 11.9K

Volume

29K

480

480

170

140

KD %

e

60 @

65 @

54 @

43

Questions
148 Total volume: 1.1K
Keywords

what is social commerce

which of the Following
statements is true of social
commerce

asubset of e commerce that
uses social networks

what is social e commerce

why social commerce

View all 148 keywords

Volume

480

110

50

70

70

KD %

65 @

24 ®

63 @

62 ®

s to target using Intent

Related Keywords

161 Total volume: 10.4K

Keywords

social e commerce

social commerce industry
social commerce platform

what is social commerce

what is social commerce
platform

View all 161 keywords

Volume

110

20

140

480

30

Kl

6¢

6

5¢



2.6 New emerging keywords no
visible on Rush/Ahref

R -
e P P IR 'U‘.. ';;. . %\“

e

Q. omni channel customer *

A, omni channel customer * - Google Search

A omnichannel customer experience

A omnichannel customer service

Q. omnichannel customer engagement

@ omnichannel customer experience examples
Q. omnichannel customer support

Q. omnichannel customer service examples

@ omnichannel customer journey map

Q. omnichannel customer experience meaning

Q. omnichannel customer service software



2.7 Ecommerce Related keywords

A

lus

Ius
Ius
us

I

Ius
Ius

IuSs

lus

ways to improve ecommerce customer experience
ecommerce support

customer service chatbot platform for ecommerce
how to retain customers in ecommerce
ecommerce customer service tool

customer service tools for ecommerce business
ecommerce customer service guide

customer personalization in ecommerce

tools for remote teams

improve customer experience ecommerce
customer service companies for ecommerce busines
best ecommerce customer service tools
ecommerce customer acquisition

customer support for ecommerce

ecommerce and customer service

collaboration tools for remote teams

customer service ai chatbot solution for ecommerce
best ecommerce customer support

ecommerce help desk

how to get customers for ecommerce

customer engagement strategies ecommerce
customer service for ecommerce sites

40
140
50
30
70
20
50
10
110
50
50
0
70
40
50
170
30
20
20
50
30



2.8 Why people love SEO?

® |f one keyword rank others follow

|
Secondary Keyword

e %
s = g

PR 2 e SNTTENE " : oAt




2.9 Content & Backlinks Generation

Agglomerative Clustering

®®® ()

The agglomerative clustering is the most
common type of hierarchical clustering used to @

group objects in clusters based on their similarity.

Next, pairs of clusters are successively merged until @
all clusters have been merged into one big cluster

Y

containing all objects. @
(abcdef



2.9 Content Generation

How children learn language

Target broad keyword
in start but the plan
will lead to competitive
terms




2.10 Agglomerative Clustering

Advantage

Less dependency
on backlinks

Unnatural Backlinks will kill Good Traffic!




2.11 Setup Tracking

® Relevant niches
> Similar niches & Shoulder niches

® Ranked with relevant keywords in target market
® Content should be relevant to our niche

® Anchor text should be BERT optimized

Context

)
[ ‘I

We went € Ehe river Banb.
T need o go € Bank fo make a deposi.
\ J

Context



2.11 Backlink Generation

Event-Tracking with GTM

m Setup events using GTM

® Setup goals and funnels using Google

Ana |yt|CS ' Trigger D l
@ Event Tag

® Monitor Search Console reports
Tag Manager Google Analytics

|

1. Listener
2. Filter




SEO Growth
Opportunities

@7



3.1 Opportunities in 2022

Agglomerative
Hierarchical
Clustering

On page signals
and H.E.A.R.T

Niche related
backlinks and BERT
optimised anchor
text placements




UX Metrics - HEART Framework e

HEART is a framework of user-centric metrics developed by Google to
measure success of design and help product and development teams make

informed decisions that address business and user needs.

Haopiness
Egagement
Adoption
R etention

Task success

GOALS

(Critical user tasks)

User satisfaction

User content discovery

User onboarding

User loyalty

User goals completion

SIGNALS

{Channels of getting UX metrics)

Users feedback from
surveys, interviews

The amount of time users
spend in the app,

App downloads, new
registrations, using new
features

Returning users,
subscription renewals

Usability studies, user
behaviour analytics

METRICS

{Quantifiable UX metrics)

Satisfaction rating, net
promoter score

Number of shares, average
sessions length, page views

Download rate, registration
rate, feature adoption rate

Subscription renewal rate,
churn rate

Task completion

uxcheat.c

am






4.1 How will you leverage
technical SEO & on-page SEO?

Ol

02

03

04

05

06

Indexing and Accessibility
Improve URL structure
Optimize Sitemap

Improve Page Experience
Improve and update all Metas

Optimize content

Improves Mozlow's Hierarchy of SEO Needs

competitiveness

Snippet/
schema markup
to stand out in SERPs

Title, URL, & description
to draw high CTR
in the rankings

Share-worthy content
that earns links, citations, and amplification

Keyword optimized
to attract searchers & engines
to rankings

Essential

Compelling content

that answers the searcher’s query

Crawl accessibility

so engines can reach and index your content

Improves
competitiveness

Essential
to rankings




(5

SEO Timeline



5.1 What will your timeline look like?

B - - [ e e el i) sl [t floa) flied) floes)
Fix all tech issues
Optimize existing content
Plan new keywords and content

Review and iteration




6

Medasure Success




6.1 How will you measure success ?

Ol

03

05

07

09

Relevant Organic Traffic
SERP Visibility

Bounce Rate

Backlinks

Conversions

02

04

06

08

10

Relevant Keyword Rankings

Click-Through Rate
Website Authority Over Time

Page Experience Improvements

Goals and Events



C

Localization
Process




7.1 How will you manage localization process?

m Points to ensure before starting international SEO

Understand the business scenario

\"4

> Not just translated content
> Relevant Images

> Content should be optimized towards that specific location

\'4

We should have support for that specific location and language

\'4

We should be able to get continuous content targeting specific language

m Proper usage of hreflang tags

® Making sure that structure is similar to our base site

® Proper referencing is present on all urls

® Proper process to make sure sitemap is regularly updated

B Common Issues:

> Missing return links

> |Incorrect language codes



Need from

Trengo & Manager




8.1 What do you need from Trengo
& your manager to be successful?

Ol

03

05

07

09

11

Learning & Development

Valued & part of team

Good Company Culture
Progressive Attitude

Fairness

Collaboration

02

O4

06

08

10

12

Clear Organizational structure

Growth Opportunities

Innovative environment

Honesty & Integrity

Trust & Respect

Genuineness & Appreciation



8.2 Competitors

m https://www.groovehg.com/

® Nhttps:/ www.groovehg.com/top-posts

® Nttps:/www.hootsuite.com/

B https://www.hootsuite.com/products/sparkcentral
® https:/www.socialsolutions.com/

® https://sproutsocial.com/social-commerce/

https://freshdesk.com/omnichannel-helpdesk
https://www.helpscout.com/
https://www.zendesk.com/

https://helpwise.io/

https://www.callbell.eu/

https://freshdesk.com/omnichannel-helpdesk



Thank you!



